
   

   

   

    

    
ADVOCATING FOR THE  
MEETINGS INDUSTRY 
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The 
Perfect 
Storm 



Education 

Knowledge 

Relationships 

Spending 

Revenue 

Networking 



/ahΩǎ ƻŦ CƻǊǘǳƴŜ мллл 



Top Headlines 

ÅAttendance levels - increasing. 

ÅSpending per meeting continues to grow. 

ÅGreatest increases - corporate and association. 

ÅGreatest decline - government. 

ÅBusiness conditions for meetings continue to 
improve worldwide. 

ÅFear of impact from rising fuel prices and airfares.  

MPI Business Barometer  





Meetings Mean Spending 

Meetings Mean Jobs 

Meetings Mean Revenue 

Meetings Mean Education 

Meetings Mean Business 

Meetings Mean Handshakes 



   

   

   

    

    



Methodology 

ÅPricewaterhouseCoopers, PwC US 

ÅTwo key areas of research 

ïPrimary Data thru Surveys, 6,000 received 

ïResearch of Industry, government and proprietary 

 

 



Meetings 
Definition 

Å¦ƴƛǘŜŘ bŀǘƛƻƴǎ ²ƻǊƭŘ ¢ƻǳǊƛǎƳ hǊƎŀƴƛȊŀǘƛƻƴΩǎ 
(UNWTO) 

ïTen (10) or more people 

ïFour (4) hours or longer 

ïOffsite 



Meetings Mean Jobs 



Meetings Mean Education 



Meetings Mean Revenue 



Meetings Mean Business 





Meeting Related Taxes 

$110B annually  

$301M daily  

$12.5M h ourly  

$208K minute  
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ÅEconomic Engine 

ÅMajor  Tax Generator 

ÅInfrastructure 
Created for Visitor 

ÅSuccess of Other 
Businesses 

ÅGlobal Brand for the 
Destination 

A Great Story to Tell 

@rogerrickard    











@rogerrickard   

#pcma11 

Leader  
Advisor  

ADVOCATE! 


