How Virtual and Hybrid Meetings Can Help Boost Face-
to-Face Attendance

A Discussion with IMEX Attendees

October 12, 2011
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My Focus Today

Objectives:

» Describe the products and technologies available today for
virtual/hybrid meetings and drivers—a vocabulary

» Outline their costs and operating implications
»Provide information on marketing opportunities that lead to F2F
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IS It safe?
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What is a Hybrid Event?

An occurrence of people gathering together where some of the
attendees are not physically in the same location but are
connected in acommon environment.
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Virtual Event /Environment Types

» Virtual Trade Shows

» Virtual Conferences

» Virtual Meetings

» Virtual Poster Sessions

» Virtual Worlds/Metaverse

» Perpetual or 365 Environments
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Objectives for Virtual Environment/Engagement

»Provide year-round opportunity for constituents to stay connected with the your brand
and each other

»Disseminate information more effectively

» Extend the reach, duration and value of your events through a rich online experience-
especially regions with visa/travel challenges

» Do so with minimal financial risk—Ileverage other technologies

»Provide incremental profitable revenue opportunity for your company and partners
from participating brands and attendees over time

» Further your leadership position versus other industry organizations —looking at the
longer range
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Fundamental Drivers
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The Facts About Virtual and Hybrid Programs:

» 3 out of 4 brand managers anticipate trade shows to include virtual
»1 in 3 corporations produce hybrid events
» 71% of exhibitors find virtual good for attracting more participants

»Global research indicates a 40% increase over the next five years
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And 1t's all trending

up rapidly.




June 10-14, 2012 - San Diego, CA
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— B-t0-B Event Industry Tomorrow

= Events Industry NOW ==f

B-to-B Physical Events Online Audience ‘
Sporting Events Broadcast Audience ‘

= Sports Industry THEN ==f

Sports Industry Now

ﬁmex Virtual Edge Institute”



Growing Onsite & Virtual Attendance

34,000 Virtual 113 000 Virtual
Virtual/ Hybrid + UStream + UStream
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UBM 2011 Virtual Events to Date and
Scheduled

As of May 1, 2011

45 events completed
70 events in production
90 events reserved (pending signature)

205 events in progress to date
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2010: Virtual Events tied to Live Events

» Sustains and deepens engagement with event participants
* Natural complement to the events
* New revenue stream

Case Study: TechWeb

« Virtual event drove: $375,000

* Net new registrants: 4,500

« Face to face event registrants: 170+
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Example: One-to-Many (Streaming)

Live broadcast started 1 hour ago
— - i . FMSignal Conversational Marketing
25 FMSlg al Summit

© Join Crowd o Tweet | 240 ElLike - 88

Pop out hour ago

Check-in to join the social stream and invite your friends

sdkstl 1 stat to rule them all? FB's
Everson says 50 million 'likes’ of pages —

every day. #ocmsummit #pcbuzz

ms

PaulDunay #CMSummit - Head of Sales
for Facebook - Facebook "apparently™ will
not be creating an Ad Network with their
data

30 seconds ago

WiER® wogsn There are SO0million likes of pages
= on Facebook every day #ocmsummit -

1] ﬂ' 227 current / 6528 total views i n Share & _ More

Cost range from free $5,000 per room per day (++)
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Example: One-to-Many (Webcast)

Virtual Edge.org

virtual events, meetings & communities

Live from Times Square

Group Chat

Unisfair ProtoSphere, etc. o is ittargeted differently? [ < |
Eric Myers: indeed

rick newton: what about inxpo

rick newton: they i hear are good

thomas viano: still not sure how a virual event is beter than a well design

webpage with links into live webinars and exhibtor data

Marie Cottrell: what | think would be great is for us (clients) to start a user group

to compare notes and share best practices

Dave Matthews: John - Virtual Meeting World is run with the InXpo platform that
ourteam at Nielsen Business Media has customized

rick newton: cool =)
Eric Myers: Aweb page doesnttypically involved user-to-user interaction. a8

n i 0:01:14/ 1:00:48

K STREAM

The leader in webcasting.

The Inside Story on Virtual Events; Companies
are Saving Millions and Driving Loyalty, Leads
and Sales

What are Virtual Events and How Can You Use Them to Drive Your
Marketing and Sales—While Driving Costs Down

Virtual Edge uvecasr!

an interaciive oducationa
Togister free at www.

Average cost $6,000 per room per day (++)
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Download event-

© Back to Event Listings

related documents

The Future of the Biopharmaceutical Industry =¥ Add to My Schedulo

1w & Celu 8 o Aprt 12 +* Add ta My Bookmarks

a7 Download Presentation

Tags keynote, plenary. biopharmaceutical, track D. track session Speakers

Daonna Wilk Cardillo

Shde Cast

Ask questions
of speakers
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Ask the Speaker a Question

Who's Attending (12
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Deseription [ Network with other attendees

Virtual Edge Institute”



Virtual Edge Institute”



Video Based Platform

Group Chat
of electricity Zaoggw9

jasonmorris (Jason Morris):
Average Zcleantech investment in
2008 was $31mm. 2009 ? $24mm. Back
to investing in tech and not capex.
Zaoggwi9 Zgoingreen

Faridafotouhi (Farida Fotouhill

In Sausalito at Going Green Conf-top
100 companies in energy and
conservation innovation Zaoggw09

schroek (Katja Schroeder):
Media buzz was one of the Green 100
selection criteria FTaoggw09

jasonmorris (Jason Morris):

Good presentation by Dave Miller of
ZKPMG about Zcleantech investment
trends. Zaoggw09 Zgoinggreen

semanticseed (Semanticseetieldmi
R. James Woolsey, Venture Partner,
Vantage Point will be speaking
Zaoggw09

00:55 / 52:35 PLAYLIST

E} - ConferenceBites (Brian Dugdgdni:
BrightSource is the company we
believe has the best chance of
achi ng cost parity ?David Miller,

GoingGreen Survey 2009

At what price do you think crude oil prices will close this year?
(prices are per barrel)
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Audio Based

‘ Overview of Central and Peripheral Regulatory Pathways | ? '

§ Fublisher [[7] slides ase (@)

Learning Objectives

EXPECTED LEARNER OUTCOMES:

Identify central and peripheral sites critical for the detection of food-elicited
signals important in the control of food intake and meal size.

@ Session Info

Identify major central nervous system neurcpeptide signals and receprors
involved in the control of food mtake and meal size in human and rcdent
obcesity. and characterize how thesc signaling systems arc adverscly
affected by okesity.

RWbBH - Overview of Central and Peripheral |
Regulatory Pathways

Speakers
Allan Broughton, MD
Idcntity end characterize the ability of central and peripheral nervous
system sites to integrate food elicited and neuropeptide signals impaortant in
the control of food nrake and meal size.

q
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Example: Many-to-Many (3D)

Average cost $30,000 per event (++)
2,500 attendees, 10 booths, 20 sessions, 45 days
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Virtual Edge Summit 2010
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Perpetual Environments
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Continuous Marketing Cycle

——

In-Person

\Campaign

Virtual

\Campaign

Community
Membership
& Global

No Dark Period - Year round dialogue
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Four Principles of Modern Events

» Events should integrate with existing communities and
social networks where “they” exist

» Events should have a strategy that includes the
before and after - not just during the event

» Events are no longer “within 4 walls”

» The audience can and will assert control over the event - encourage
audience participation in every aspect

Integrate with
existing Before and Encourage

communities after Outside the audience

and social strategy box (4 walls) participation
networks
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Expanding Brand: Builds Attendee Pipeline &
Engagement

Social Followers
150k+

Virtual Community: 85k from

200 countries

dOnsite Attendees
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Discussion
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Contact Us:

Michael Doyle
mdoyle@virtualedge.org
@VirtualEdge
(925)600-1001

|imex Virtual Edge Institute”



