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To help ensure focused outcomes, corporate and association meetings 

will increasingly design their events around a few central topics with all 

programme elements tightly integrated to these core themes.  

(213 respondents) 
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Rising participant 

expectations ï learning, 

experience, facilities and 

comfort 

Pressure to deliver 

tangible ROI, immediate 

results and 'take aways' 

Strong integration of social 

media and inter-linking with 

external audiences 

What key delegate expectations will drive event strategies?  

(8 options) 



What key strategic priorities do you expect for corporate and 

association event owners over the next 1-3 years? (11) 

Cost reduction Clear measurement of ROI 

Shortened planning and execution cycles Greater use of Hybrid /Virtual   



What innovations do you most expect to see in business 

events over the next decade? (8 options) 

Use of events to build 

extended communities 

Extensive value-adding 

pre-event engagement 

with attendees 

Co-location of events 



What key features do you expect to see in the design of 

corporate events over the next decade? (11 options) 

ñRelationship building" with 

external participants 

Accelerated learning / Complex Problems 

Change Behaviour / Culture 

Serve multiple roles 



What major trends do you expect to see in the evolution of 

association strategies for managing their event portfolios 

over the next decade? (11 options) 

Merger of events Partnering w/ online communities 

Greater selectivity on events Use events to capture innovation 



What key developments do you expect to see in the way 

associations plan and manage individual events? (9 options) 

Better profiling and targeting of attendees 

e.g. addressing demographic blind spots 

Focus on developing new pricing models and 

revenue streams 

 

Revamping of trade 

shows to become 

solution fairs and 

learning zones 



Associations will positively encourage member groups to form and run 

events under their brand - providing administrative support and taking a 

share of revenue. (210 respondents) 
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To survive in the face of intense competition, large association events will 

increasingly seek to become key "industry happenings" - providing new 

information, innovation, learning and experiences and creating an 

atmosphere where people want to be (210 respondents) 
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